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Ultimate Free Self Help Industry YouTube Channel Set-Up Guide

If he follows any of these YouTube techniques, my client is going to burn himself out. This information is all wrong for him. Now, he wants to tape my session! I’ll be all over cyberspace by morning. Heck. I might as well start my own YouTube channel. Yeah…..but where do I begin? 

Am I a mind reader or what?  You’ve been wanting to start more than a web presence. 
 
Congrats, you’ve clicked the right link. You’ll learn all you need to know in this guide to start a YouTube channel and more. Thanks so much to the kind folks around the internet for their support. Without it, this insightful, instruction book wouldn’t be on your screen. 

This ultimate guide will help you or your staff:
· Save time and money
· Create a self-help-themed YouTube channel
· Launch a successful self-help-themed channel
· Maximize the impact of your self-help-themed channel with little known tips and tricks

What’s in this guide?

The ultimate guide is your go-to doc for all your YouTube have-to-know-it information. It covers channel-related questions, strategies, and operations. 

This guide includes:
· Steps to plan your channel
· Steps to get your channel set up
· Steps to maximize your channel’s impact
· FAQs on YouTube set up and operations

[bookmark: _Toc69837921][bookmark: _Toc71563460]Plan Phase
[bookmark: _Toc69835744]What's the channel plan phase?

This stage outlines the needed tips to scope out your channel-launch project. 

You'll do the following:
· Define the problem your YouTube channel will solve 
· Characterize your audience 
· Form strategies to best reach them
[bookmark: _Toc69835745][bookmark: _Toc69837922][bookmark: _Toc71563461]What’s the problem?
Take on the problem-solution perspective. 

YouTube is the ripe search platform for tailor-made solutions. Google favors videos because people click on them most. 

Experts write volumes of info and forget why people learn best from video presentations. 
Think about it. 

YouTube playback lets viewers pause or rewind the video when something gets fuzzy. So, to deliver quality content on YouTube, you land here to solve complex problems. These search terms are in practice, what people trust Google results to help fix.

List your solutions to these well-thought-out problems. Each should tie into educational how-to videos. Narrow down this list to the main problem your channel helps lessen or solve. Think of yourself as a specialized problem solver within broader issues. 

[bookmark: _Toc69835746][bookmark: _Toc69837923][bookmark: _Toc71563462]What’s your unique selling point on the problem? (USP)
Let's say you’re a life coach, and you choose to address mindset problems. Don't overlook your niche audience. Business-talk like brand, hustle culture, and DM can kill a channel. Get your presentation down to the basics. 

When do people most need life coaches? 

Life’s ‘principal’s gotta talk to ya’ moments of a sudden job search or a skipped job promotion! So, self-confidence/imposter syndrome is one of the great niches where you can start. What can you say about that topic that is unique to your life experience? 

Let’s say you were once a teacher, you’ll become YouTube’s cut the fluff educator of job loss recovery. 
Mindset may put you on the Google grid, but your channel can eventually take on healthy eating too. It's about how you focus your channel as it debuts. 

As a life coach or organic business, you bring a holistic mindset to the game. This knowledge of say fatty yet, energy packed food, (like avocadoes to eat at breakfast) can pull you away from your competition. Business coaches, organic grocers, self-help speakers already have their unique viewpoints laid out in the self-care YouTube network. Join them. 

Your focus on burnout and reinventing yourself in this job loss recovery process is your expertise. That knowledge plus your unique history makes you exciting. Your relatable all-natural, advice on avoiding burnout attracts attention and viewers switch to your channel. Why? Because you have hit a gap where no one else is addressing the need.  It’s the Bigweld, see a need, fill a need Robots (animated movie) lesson all over again.

[bookmark: _Toc69835747][bookmark: _Toc69837924][bookmark: _Toc71563463]What’s your customized solution?
Now, use this unique view to solve user problems in one sentence. Let's go to a life coach example. This channel gives advice and exercises to help your client find quicker routes to stop job loss using the latest Linked In marketing tools. 

The title, honest, no-fluff, job loss recovery plus your stress on teacher-turned-coach mindsets are what makes you unique to your niche.

Think about your clients who come in with problems your specialty helps. 
· Are they more male than female?
· Older or younger than yourself? 
· Of the same ethnicity? 
· Do they share other unique characteristics?

For instance, an organic grocer might use these search items to grab her audience.
· Narrowed search terms of help, spoiled, and bananas. 
· Watch for who visits her store with fruit spoiling related problems.
· Focus on techniques and inventions that could be video content to her wanted audience.

Office notes help her map out a pool of predicted channel subscribers. 

I saw 15 customers who were younger women in their twenties. They all complained about their banana keepers. Each now is looking for a better solution. 

Here’s her plan of action:

· She looks for situations where these women welcome her helpful advice. 
· These set scenarios carve out an ideal setting for her videos to frame their message. 

Her first possible topic for a how-to video is a proper banana keeper product demonstration to show this twenty-something minority population a best used practice.

How could they lessen this problem when bananas ripe too quickly? Well, ask the expert banana grocer.
[bookmark: _Toc69835749][bookmark: _Toc69837926][bookmark: _Toc71563464]How do you study the platform and niche?
Next, check out YouTube as a platform and your inner niche competition. 

Size up the competition
When you search for solutions to your problem on Google, what shows up in your results? Who came up on YouTube as a solution to your channel’s selected problem? Take note of this competition.

Now, go on YouTube. Type your problem directly into the platform’s search box. What did the platform list as hits? Look at these channels and their subscriber numbers. Pay attention to how many videos are on your competitors' channels. Check out the comments on these videos. This is your second way to unmask your competition.

From this point, you’ll have either positive or negative feedback on your choice of niche. Your survey helps you to go forward with confidence or to rethink your YouTube marketing plan. If you’re wavering on your data, deepen or broaden your topic and begin your research again.

Study the competition
Which competitor videos get the most views?

What’s their content?
Watch the highest-ranking videos in your genre. Write out their presentation’s pros and cons. Now, view videos far outside your genre and niche. What are they doing that gets them the most hits?

Be smart. Tweak. Don’t begin without models. As you start out, plan to borrow from the framework and content of these videos.

But as you progress, work to make these techniques and procedures your own. 

For example, make slight changes to your episode summaries and teasers. Use different themes that reflect your personality to open and close your videos. Especially personalize graphics and sound effects.

Honesty is another audience gatherer. People who connect with you and your video style want to hear the truth about the topic as you know it.
Small style changes make your presentation different and attract a following.

[bookmark: _Toc69835750][bookmark: _Toc69837927][bookmark: _Toc71563465]Branding strategy
As you customize this channel, discover a tagline. 
Turn your one-sentence solution into a catchy slogan. 
Job loss No fluff advice, gets you back on Linked In with the plan to the grandstand!

Ah, no. Brainstorm about 20 names. Pick one that echoes best with your audience, Use a headline checker to see if it has emotional words to get clicks.

[image: Graphical user interface, application

Description automatically generated] 
[bookmark: _Hlk118356552]Screenshot 1: Above is your YouTube channel slogan checker.

Don’t forget logos; they’re not only a sleek, professional touch to your profile. Set up your trademark with images, color schemes, sound effects, graphics, and bloopers. 

[image: ]
Screenshot 2: Above is your free logo maker.

With this information available, sketch out a business plan. Move on over to the set-up stage. It’s time to claim your channel in cyberspace.
[bookmark: _Toc69837928][bookmark: _Toc71563466]Installation Phase
[bookmark: _Toc69835751][bookmark: _Toc69837929][bookmark: _Toc71563467]Set Up Your Channel
[image: Picture to help channel owners to their YouTube page.]
[bookmark: _Hlk118356226]YouTube Screenshot 1: Above is your YouTube screen and it’s drop-down menu.
Ready to learn? Here are the step-by-step instructions on how to sign up for your YouTube channel.
· Go to https://youtube.com or type YouTube in Google’s search bar
· Sign on to YouTube
· Go to the screen’s upper right-hand corner and click “Sign in”
· Create “Another account” for your YouTube business channel

[bookmark: _Toc69835752][bookmark: _Toc69837930](This will send you to the Gmail set-up.)
[bookmark: _Toc71563468]Create a new Gmail account 
· Under create account select “Manage My Business”
· This allows multiple-users to sign-in under your account to handle your channel
· Follow onscreen instructions to create a Gmail business account
· Hit the “Not Now” button to skip the business profile set-up and the program will reroute you back to YouTube
[bookmark: _Toc69835753][bookmark: _Toc69837931][bookmark: _Toc71563469]Fill out the YouTube electronic paperwork
· Go to your YouTube plain icon, click it, and create a channel
· Click "Get started" when the Creator Journey Begins screen appears
· Create a custom name for your channel
· Read the user agreement, check understand, and hit "Create"
[bookmark: _Toc69835754][bookmark: _Toc69837932][bookmark: _Toc71563470]Ready your business YouTube channel
Click on the drop-down menu that falls from the YouTube icon and press “Channel”.
· With the Menu options lined up on the left side of your screen, you’ve entered YouTube Studio
· On the bottom left go to Settings
· Hit "Your Channel"
· Click the settings wheel

[image: YouTube screen shot of feature eligibility menu.]
YouTube menu screenshot 2: Feature Eligibility requires a phone number, but verification leads to channel owner perks.


This next step is something most don’t know about.
· Click “Feature Eligibility”
· If not already switched, activate the "Default" setting
· Click on your phone number and enter your best contact number.
· Hit "Text me"
· Type in Phone Number and press "Submit"
· Enter the sent 6-digit code Google texted you and hit "Submit"

Now, you’re set for many users and can post videos longer than 15 minutes in length!

Congrats. Your YouTube Channel is now set up. Next, you’ll see how to jazz it up and add some personality.


[bookmark: _Toc69837933][bookmark: _Toc71563471][bookmark: _Toc69835755]Maximization Phase
[bookmark: _Toc69837934][bookmark: _Toc71563472]Maximize Your YouTube Channel
[bookmark: _Toc69835756][bookmark: _Toc69837935][bookmark: _Toc71563473]What does it mean to maximize your channel?
[bookmark: _Toc69835757][bookmark: _Toc69837936][bookmark: _Toc71563474]Maximize your channel with color and personality to attract audiences by paying attention to:
· [bookmark: _Toc69835758][bookmark: _Toc69837937][bookmark: _Toc71563475]Profile and profile picture
· [bookmark: _Toc69835759][bookmark: _Toc69837938][bookmark: _Toc71563476]Banner backgrounds on YouTube channel home page
· [bookmark: _Toc69835760][bookmark: _Toc69837939][bookmark: _Toc71563477]Video tags, hashtags, channel playlists
· [bookmark: _Toc69835761][bookmark: _Toc69837940][bookmark: _Toc71563478]Time signatures 

[bookmark: _Toc69835762][bookmark: _Toc69837941][bookmark: _Toc71563479]Jazz-up profile picture
Next step: set up a profile picture.

· Go to You Tube
· Sign in using Google username
· Go to Your Channel
· Click on picture
· Hover mouse over profile picture click pic
· Select and change photo

Now, hit save and click publish

[bookmark: _Toc69835763][bookmark: _Toc69837942][bookmark: _Toc71563480]Add banner to YouTube
[image: ]
                               Canva creation Screenshot 1 of sample logo too large for channel banner.

You want your YouTube audience to notice your jazzy profile and your snazzy banner. 
Below are the instructions to create one.
Tip #1-Learn from my mistake in Canva.
The banner templates in Canva are too large. YouTube’s program uses a small section of the middle of your channel banner for your page. 
Look out for the best tip yet. Match up your text size and text location with Canva’s banner templates. YouTube's format will allow only the middle part of this background. 
Next, download the banner in a jpeg, not a png format.
Think small to fit everything you need on your YouTube banner. This way it will let your banner show the same on all devices.
The YouTube preview will show you all device parameters. So, make sure your graphic fits each screen size.

[image: YouTube screen shot shows how a reduced size logo will fit on all device screens.]
YouTube customize banner screenshot 3: After you download your banner for your channel be sure it fits all screens.
Let’s get this banner to work for you.
· Get in YouTube Studio with a click on Channel
· Select Customization
· Select Branding
· Double-check your banner has met YouTube’s banner size dimensions* 
*(These are a png or jpg at least 98 x 98 pixels and 4MB or less with no gifs)

Upload your banner
· Look over screen previews to see that text and images will show up on all devices 
· Hit "Done"
· Click "Publish" to save changes
· Go to your channel and view to see if the banner art meets your satisfaction

[image: Free custom made YouTube watermark made on canva.com.]
Screenshot of canva.com watermark 1: This water mark is tiny on the YouTube video. Choose/create a larger one.
[bookmark: _Toc69835764][bookmark: _Toc69837943][bookmark: _Toc71563481]Customize your YouTube watermark
What is a watermark in YouTube?
· A watermark in YouTube is the subscribe button that often appears at the bottom right of a video
Here’s how to make it in your style.
· Go back to Canva and select a shape about the size of the button you want to make
· Customize the button
· Download and save as a jpeg 
Also, if you don’t want to create one, download a free “Subscribe” jpg or png off of Google.
Steps to post Watermark:
Go to YouTube Studio
· Hit Customization
· Click on Branding and scroll
· Third one down, click on Watermark
· Best to use a square image although it says 150 X 150 px 1 mg or less
Attach watermark
Download
· Hit Done
· Then go to Display Time
· Customize at what time it will appear on your screen
(At the start, middle, or end of the video)
· Click Publish 
This will add it as a button to all videos.
Check to see if the Watermark Works
· Pull up your channel
· Play a video posted on your channel
· Use a downloaded video you’ve already shot
· [bookmark: _Toc69835765][bookmark: _Toc69837944]Watch to see if the watermark pops-up in the video
[bookmark: _Toc71563482]Tags
Set tags for easier public video access
· Pull up YouTube Studio and hit the Upload Video link
· Stay within the Details tab
· Scroll down to click on More Options
· Skip promotions
· Type tags into the blank box and hit Enter

Tip#2-Use the tags that come up in your search box as Google tries to predict your best suggested search terms.
· Go to Posting Video
(Now, tags are set!)

[bookmark: _Toc69835766][bookmark: _Toc69837945][bookmark: _Toc71563483]Create playlists to attract other genre watchers/guests

How to create playlists
· Hover over the three dots at the bottom of a posted video
· Click on Save to Playlist
· Choose to add to other prior playlists or create a New Playlist
· Retitle or title your playlist
· Choose the viewers who can see your playlist

Make it public (where everyone sees it), private (creator view only), or unlisted (access through a private link).

Tip#3 - Use the unlisted tag to specialize your self-help videos. You can do this with all the videos you create and post. This special link feature lets you choose the clients who can see the content. And it lets you limit how long they (people through the link) can view it. 
· Hit “Create”
· Add description to optimize (put in recognizable keywords to help searchers find your video)
· Try to match up keywords with other influencer topics to increase visibility
 
(Ex: Scheduler software would use topics "electronic planner" and "to-do list". In short, leave off "organizational-specialist software". This may add your video to the searchers' recommended videos list.)

Tip#4 - Create collaborative playlists and playlists of only your videos. Cooperative playlists help your content reach more searchers.
Other ways to Increase your YouTube community visibility
How to Make Hashtags
· Go to YouTube studio
· Use computer recognized hashtags
· Edit your posted video
· Add to changes into the Description box at the bottom with the #tag
(Ex: #dailyplanner)




Make it permanent
· Hit Save
· Hashtags appear as blue links above the video title
· Hashtags on YouTube help searchers and searches
· No spaces or more than 15 hashtags per video

Tip#5 - Use recognized hashtags for your branding (#wellnessquotes #perkinshealthcoachgroup)
Note: As far as known, hashtags won't raise your search content rank
[bookmark: _Toc69835767][bookmark: _Toc69837946][bookmark: _Toc71563484]Maximization of YouTube Videos 
[bookmark: _Toc69835768][bookmark: _Toc69837947][bookmark: _Toc71563485]Scripts
One item a new YouTuber often overlooks is scriptwriting. 
· Pull out the notes you took before your channel launch 
· Review your likes and dislikes in your list of top videos 
· Make sure the list includes videos made inside and outside your niche 

Use these notes to help guide you through a script prewrite/outline. Look for videos with the most views. 
1. Transcribe a high-ranking video from that niche. 
· Record video using the speech-to-text record-setting on your smartphone
· Go through a thorough breakdown of the parts of the script you liked
· Study this niche video to lay out a basic skeleton of a video

Did you see it? The format of the video follows the outline of an informative, procedural essay.
As you write the script out, did you notice similarities to other videos you’ve watched?

Tip#6 - Become aware of how YouTubers open, tease, and close their episode.
 
How did you know the episode was in an introduction stage? 
· What cues let you know you were viewing the video’s body?
· When did you sense a predictable written-out structure?
· Calls to Action?

Intro to Calls to Action (CTA)
· What is a call to action? 
This is what the YouTuber asks the audience to do with the presentation.

Calls to Action increase who views future videos on your channel. Audiences like the invitations to interact with media. They like to believe their thoughts, experiences, and ideas hold value. Make certain these CTAs show up in your script.

Let's look at your notes again.
· What was the audience asked to do in the video before it ended? 
· Were they asked to share, like, or subscribe to the channel?
· Did you act on the message or CTA offered in the video to its audience? 
· What cues let you know the video’s end was near?
· Did you catch any other cues? 

If not, listen again to the playback of the video, and review the script. Highlight the intro, body of the content, conclusion, and teaser in your transcription.

2. Make a Model to Analyze
Follow this example. Your model topic is How to Make a Smashing Snack Food YouTube video. Make that title niche specific. 
How to Make a Smashing Morning Routine (Life Strategist) YouTube Video.

· If there’s a demo for morning routines, study it. Then, narrow your topic down to a specific population and problem area in that genre. For instance, concentrate on men about to retire who suffer from burnout. 
· Substitute your topic in the title of the video you watched. This is the working title of your YouTube video script. 
· Count the title’s length of words. You want to match this approximate word count. 

You may need to shorten your title’s emotion or power words. 

For instance, How to Make Quality Video Interviews in Scripting YouTube Videos. How to Make Quality Health food Come Alive in Your Videos. Choose the shorter more attractive title and let it land between the 8–12-word title guidelines.

Have you ever heard, it’s not what said but how it’s presented? 

In YouTube video scripts, this is a must format. Many YouTube marketers tell you to study your genre’s top videos. These experts recommend that you add in the content that gets the most comments and hits into your own video script. 

That’s half right. But videos in your genre or outside have qualities that make all videos work. Let’s look at those commonalities.

3. Note Video Content Characteristics
Splashes
Wipster.com tells of three universals in business-related videos. These are splashes you’ll want to include in your own YouTube scripts. 

These are:
· Splashes of brand
· Splashes of humor
· Splashes of business
Brand
To add a splash of public relations, promote your brand. Viewers expect this. It’s free content. So, don’t disappoint. Brand promotion can be subtle such as a few choice words or a slogan with a logo. 

Then again, brand promotion can be a hard sell. YouTubers may ask for a donation or registration to see a video of interest.
Humor
By contrast, viewers won’t expect splashes of humor. These enter scripts in many disguises:  written stage directions, funny words, sound effects, presenter mannerisms, jokes, or slapstick moments. This splash adds personality and flair to your show.
Business
Last, add a splash of business into your YouTube script. Business splashes mention promotions, products/services, or bargains. “For a limited time only” makes a business splash. 
The tag “we’re hiring” at the top of the video’s last screen is a splash of business too. So, think of this subtle splash as a brush against target customers with offers, products, services, and testimonials.
Now, put all these splashes together and create a torrential downpour.  All kidding aside, shower your audience in every video with these three splashes: humor, business, and brand.

Calls to Action inside YouTube videos
These invitations ask viewers to act on video content. “Click here to see another video” is a fine example of a disguised Call to Action (CTA). 

Others include sign-up for our newsletter, get this freebie, and subscribe to our channel. Also, hit the subscribe button, click the bell, and the donate plea that calls viewers to action qualifies as a CTA.

Remember, let your script ask the viewer to do something. Show your skill as a marketer and build those customer relationships.

4.Use this timed script, skeletal outline, and checklists below.
Go back to your blank outline. Fill in your topics. Select a confidence-related. (Ex: Nail biting) 
Title your video with something to catch your eye and interest. (Ex: The Top Five Nail-biting Myths and How to Really Kick the Habit.)

Title: How to Stop Biting Your Nails (7 Easy Tips)

There’s a gift right below for you self-help fans. It’s a YouTube Video skeleton.

Intro:
Greeting
Why is nail-biting an issue? Share survey results. State the audience's desired outcome by the video's conclusion. (This video explains the top five nail-biting myths and how you can stop.)

Body:
Tip 1: Short Intro (1-minute max)
Tip 2: State how the video will help the viewer right away
Tip 3: Bullet Point and Write the Script
Tip 4: Time and edit the script
Tip 5: Omit signal words that tell viewers of the video's ending.
Tip 6: Include a teaser
Tip 7: Put CTA at the end
Teaser: How to Trim those nails the right way in 5 easy steps
Conclusion: CTA click subscribe and hit the bell

Got it? After you finish your draft, let the script breathe, skip to the checklist.

Save the bullet point or outline script doc on your computer or flash drive.

Open a new doc. Copy and paste the outline into it. Begin drafting your script and add on to the bullet points you copied. 

Another gift for self help industry-related business owners! 

Use this checklist to see if your script is YouTube production ready.
· Pick an interesting topic.
· Choose a well-researched topic.
· Investigate the three most popular sources.
· Design a bullet point outline.
· Create an eye-catching headline, and run it through a headline checker.
· First off, state what your video is about (Part of introduction?)
· Stay on point from the starting scene forward. 
· Keep your intro short. 
· Write each step out in vivid detail. (Act out procedures to be sure.)
· Enter and exit all stage directions.
· Add the three splashes.
· Place calls to action at the end.
· Avoid writing any video ending cues.
· Tease the next video in series and calls to action. 
Everything on target?
Timing Metrics
Most viewers stop watching YouTube videos after a maximum of 15 minutes. Use that metric to limit your script.
Example:
· Intro: 1:00 (1 min.)
· Body: 13:30
· Conclusion: :30
· Recite and then revise script to hit within these time-windows.
· Time a competitor (video like your own) and jot down these specifics. Take note of more details.
· Review this example.
· Intro to How-to:  :19
· Intro after How to: :41
· Body 6 mins 45 secs
· Myth 1 A Dip in Tabasco Sauce 1:00
· Myth 2 Stop the Bite Product :51
· Solution Step 1: Identify the setting around the behavior 1:02
· Solution Step 2 Identify the feeling around the behavior 1:21
· Solution Step 3: Identify how to get out of the setting or situation :49
· Solution Step 4: Reinforce desired behavior :41
· Solution Step 5: Get into situations that need fingernails to get out of :45
· Teaser: Doctors tell us How and Why to Stop Biting Ice (5 Ways) :12
· Conclusion (Including Teaser) :18
Leave out stage directions and read through your script. Hit or surpass these competitor video time-length windows. 
Re-edit. Ask yourself if each sentence in your script is useful to subscribers. If yes, then, rehearse the video with stage directions.
Which Direction?  Self Help industry owners this gives you powerful knowledge.
Here’s a stage direction checklist:
· Is there a direction for…?
· When to show and vanish brand logo and business name?
· When to present a visual bullet point?
· When the presenter needs mannerisms? (Ex: Holds one finger up.)
· When graphics, pictures, charts, and graphs appear and disappear?
· When related videos pop into the screen? (Call this a PIP or picture in a picture.)
· When to show ending PIP videos?
· When a presenter is pointing to PIP videos while episode is ending.
· When call to action graphics appear and disappear.
That’s it!  Let’s review.
Follow these steps to create an effective, YouTube script for your episode. Admire the goods.
1. Study high-ranking niche content. 
2. Study outside of niche content.
3. Time a video in the same niche with a similar topic. Stick to the video’s limits.
4. Bullet point an outline of your video script.
5. Add all contents you want into your script in a rough draft.
6. Use writing process to polish up the script.
7. Recite, time-polished script, and revise.
8. Harmonize time limits with niche videos on same subject.
9. Recheck script against checklists.

Tip#7 - Create and save several YouTube scripts on the same topic and batch content into relatable topics. Sounds like a playlist, doesn’t it?

[bookmark: _Toc69835769][bookmark: _Toc69837948][image: Diagram, schematic
YouTube scriptwriting tips for businesses]
[bookmark: _Toc71563486]Shoot Your Video
[image: Blogging smartphone camera starter kit from Rhode with shotgun mic, small tripod, and muter sold at B & H online.]
BH online screenshot 1: Smartphone Rode brand vlogger camera recording kit.

Gather your Supplies:
· Camera/Smartphone
· Tripod
· Lighting
· Digital recorder
· Memory Card
· External Mic
· Muter (to reduce background sound)
[image: A screenshot of a muter (windshield) to reduce some background noise during filming.]
BH online screenshot close-up 1: This is a blow up of a windshield (muter) which cuts down on wind noise picked up by shotgun mic.
To start out, most in the YouTube business agree the best camera is the one you have handy. So, why not use your smartphone as your YouTube channel camera?

Contact your wireless provider and ask for an upgrade. Carriers often extend your payments to monthly installments after upgrading phones. Be sure to opt-in for phone insurance. Now, this I-phone or Android becomes your practice’s number one high item ticket to fortune and…. well, we’re getting ahead of ourselves.
Accessories
Purchase the following:
· A sturdy phone case equal to Otter box quality
· Rode Microphone Vlogger Kit (shotgun microphone, tripod, and windscreen)
· Large Memory card (Ex: Samsung EVO Plus 128GB) 
· Quality Digital Recorder (Ex: Sony ICD-UX570)
· Larger, higher tripod
· Add these accessories to your high-end quality smartphone. Get pumped to vlog at your best and in 4K, HD quality.
Digital Cameras
Not ready to dedicate your own phone as a YouTube video camera? An affordable digital camera bundle is another choice. 
· There are several options available. Look at the Canon, Sony, and GoPro camera line-up to know product price ranges, features, and other accessories
· Low-end cameras shoot in 1080 px
· High-end cameras shoot in 8K, 4K, and 1080 px 
· Most YouTubers plan to use 4K video quality in the future

Although there are more expensive video cameras, the smartphone and digital cameras included here work best for most of the YouTube community.
 
Set Video Shoot Preferences
4K and 1080 px are not your only two selections in your video production shoots. Add frames per second or FPS as another shoot preference within 4K and 1080 px. Proper lighting also is a consideration. Some YouTubers buy extra digital cameras for a variety of shots and angles? 

Also, it’s important to note that frames per second (FPS) can slow or speed up upload times.

[image: Amazon screenshot of YouTube reviewer preferred digital voice recorder used for backup sound on video. It has a top mic jack which helps keep it from accidental pull out. (4/2021)]
Amazon screenshot 1: Be sure and select a quality backup digital recorder. Notice these mic jacks are located on the top of this model. Very handy.
Choose a Digital Recorder
It is wise to have a backup audio recording. There are well-made digital recorders recommended high by the YouTube community. Stick with a brand name you trust. Sony's 570X recorder seems like a good design for YouTube duties. 


Choose Video Editors
· Free editors (Ex: Inshot app, ClipChamp website, etc.)
· Monthly paid subscriptions
· Recorder/Camera Editor
· Adobe Creative Suite
· Transcription/video software subscription combo (Ex: Descript) 

Whether you shoot video on an iPhone, Android, or digital video camera, you can’t go wrong with Adobe Creative Suite. They’re the industry leader and innovator. Yet, the service can come with a high monthly price tag. 

The best advice is to use the free editors to get a feel for an editor's capabilities. Then, budget and shop for the plan and product that meets your specific needs. If you don’t like editing, get this part done professionally.

[image: A screenshot of a computer showing a free video editor program for getting the gist of future program purchases and features.

Description automatically generated with medium confidence]
Online screenshot 3: One free online video editor, one option of many.
[bookmark: _Toc69835770][bookmark: _Toc69837949][bookmark: _Toc71563487]Upload Video
How to upload videos to your YouTube channel.
· Go to youtube.com
· Select Upload
· Select Files
· Download
· During the upload work on video promotional activities and save in notes
[bookmark: _Toc69835771][bookmark: _Toc69837950]Activities include drafting video descriptions, tag strategies, playlists integrations, and possible tests for hashtags.
[bookmark: _Toc71563488]Make Video End Cards
What’s an end-card?
An end-card is a screen that ends a YouTube video. It advertises videos to click-on and presents the channel brand and CTA. It also wears a big thank you ‘brand splash’ in disguise. 
How to Make an End Card
Return to canva.com
Create a design
· Create a video in dropdown menu
· 1080X or Custom dimensions
· [bookmark: _Hlk68720379]4K = 3840 x 2160 px 
· Create New Design
· Search for YouTube Outro
Customize
· Click on grey Canva bar 
· Slide the timing to your preference
· Add Animation
· Block
· Hit play button to preview
Download
Select MP4 video to download from Canva to your computer.
Save the video to your hard drive and download it into editing software (Ex: I-phone users often use i-movie).
How to add clickable elements to end-cards
Make sure you have 5 to 10 secs at the end of the video to add the end-cards
· Get in YouTube Studio
· By-pass details page and move to video elements
· Select End Screens
· Click Add
· Use the + Element to Customize an end screen template
· Click on template to use one already designed
Video element notes
· Go to Video element
· Now, you’re in edit mode and can drag and drop the video cue card or move it, delete it etc.
· When ready, save the end screen
· If any problems with graphics and time overlap occur in the video, it won’t save
Remember how at the end of video, viewers have other videos they can click on your channel? 
· Can add more than one video to the live template
· Four videos to click on is the maximum an end screen can hold
· Get in the end screen tab
· Hit play button to preview
· Drag and drop or shorten lengths of the elements that will appear on the screen
· Mess with the bars to allow elements to pop 
[bookmark: _Toc69835772][bookmark: _Toc69837951]
[bookmark: _Toc71563489]Tips to Post Video
Make sure you shut off all phone and PC screen savers and everyone has turned off Wi-Fi. If you use a PC plug it directly into the router with a cable.
Hit Upload Video button and wait.
Add end screens.
Remember to add audience magnets to your videos once loaded:
· Descriptions
· Tags/Hashtags
· Chapters
Descriptions
· Go to YouTube studio
· Edit your posted video
· Add to Description box at the bottom #tag
· Include keywords in your description to help searchers find your content
· Hit save
What hashtags do you use?
Tip#8 - Hashtags in YouTube have uncommon uses.
Hashtags: 
· Don’t rank your videos higher in searches
· Help branding functions
· Work best when they match automatic fill-in terms after you type the #
New You-Tube Innovations develop
Divide videos or video series into chapters to maximize viewer experience
· Break up long video series into connected chapters
· Break up a short video into chapters for user convenience
Divide Video into Chapters
Steps:
· Open YouTube Studio
· Edit Video
· Video Details
· Get into description data box
· Add time codes

Tip#9 - Use opening chapter time to signal to YouTube to read your chapter time signature breakdowns.
Must add 0:00 in time signatures or YouTube algorithms won’t recognize your intention of video chapter divisions. 
0:00 – Intro 
0:10-Price / What You Get
Double check times and then put these into the video description box
· Make sure time codes are in chronological order
· Each chapter title must be longer than two letters
· Click Save
Tip#10 - Use chapters for an advantage in searcher result ranking. Google ranks user videos high esp. when locating chapter-divided videos.
(Review this infographic below. It simplifies the concept of You Tube channel success.)

[image: ]
[bookmark: _Toc69837952][bookmark: _Toc71563490]Implementation Phase
[bookmark: _Toc69835773][bookmark: _Toc69837953][bookmark: _Toc71563491]Overview and Over to You
Hear the round of applause? Congrats, you made it. Now, you know all you need to create a successful self-help related YouTube channel.  (Until YouTube updates their process that is.)
Keep this Ultimate Guide handy. It's full of insider tips and tricks for self-help business owners and staff like you. Soon, you'll create successful and influential YouTube channels. 
This popularity and platform will let owners and marketers work as a team. Together, they'll increase the quality of current customer/client care and steady your business growth. Remember, successful YouTube channel’s design and launch on pace as it takes place in phases. 
Tip#11 - Think P.I.M.I.: preplan, install, maximize, and implement.
If you run into challenges, troubleshoot with our FAQs below.
For hands-on help, check out this video link below. It walks you through the installation and maximization phases of your YouTube Channel launch.
You-Tube Handles.
[bookmark: _Toc69835774][bookmark: _Toc69837954][bookmark: _Toc71563492]In November 2022, You-Tube now allows channels to choose their own handle. This is if the handle name has not been chosen by another channel owner. For example, @jeffsyblikcom is one that our self-help copywriting business chose. This will allow fans to find you faster and collaboration with other YouTube channel owners. For more information, see here. 
Video Tutorial source below:
How to START & SETUP a New YouTube Channel (The ULTIMATE Guide) - YouTube
[bookmark: _Toc69835775][bookmark: _Toc69837955][bookmark: _Toc71563493]FAQ
What do I do if I get a file too large warning from YT when I add my profile pic?
Export your pic. As it pulls up on the drives under My Computer or My PC click on photo. Turn pic into a jpg file and set threshold under 4 mg bytes. Save and retitle modified pic so you don’t lose the original image. Save to desktop. Go back to You Tube Studio and select smaller pic. Hit open and crop pic. Save. Publish. 
Can smartphone help create the YT channel?  Yes, use your smartphone to set up an account, download videos, and customize video descriptions esp. sync timing.
On PC, how do I change my channel name in YT?
Go to youtube.com. Sign-on to your account if not already. Go to profile picture and select image. Go to your channel. Hit Customize Channel. (In YT Studio) Go to Basic Info. Hit pencil icon change first name and last name. Hit publish updates YT channel name and Google name.
How often can I change my channel name in YT? 
Three name changes allowed every 90 days.
How do I get content to individual patients over YouTube?
Instead of a video post under the public setting, you can post it so only people with the link can watch it. Do this by setting the video playlist or video to “Unlisted”.  Now copy and send this link via email to your patient. 
My downloads take hours. How do I upload my videos faster?
Maximize Settings. Pull up video file and change to format to mp4 and save. Double check: Video codec: H.264 file. Export video in Same Frame Rate (FPS) you recorded the video in.
What do I do if during my upload my Wi-Fi goes in and out?  Turn off screensaver on smartphone or PC. Hard-wire router to the laptop. Don’t use Wi-Fi with any other devices in the house during an upload.
What is the pixel size of 4K HD video?  4K = 3840 x 2160 px 
What is Google Business and why did we skip it?  Google Business is part of Gmail that allows businesses to create pages in an electronic business directory. It’s completely free and sets you up for easy use of Google ad purchases. But its for businesses with physical addresses not ones in cyberspace only.
What is a YT Watermark?  It’s a subscribe button.  Customize these to add to your brand’s video appeal.
What is Canva? A free and paid graphic creation program.  It stores user free and paid products. Try it out at canva.com.
Is Canva free?  Some parts of canva are free.  The items marked pro require a monthly subscription fee.
How do I start more than one YouTube channel? iF you want more than one channel, go to settings and create one with a hit on the New Channel button.
[bookmark: _Hlk68720796]What do I do if I can’t click on the links in my description because they reroute me to a page not found? Go back to original link. Recopy. Add it again into the description box of your video.. Save.
What do I do if I include links in my description, but they are not clickable underneath my video?
Go back to original link. Recopy. Add again into the description box of your video.. Save.
How do I add tags to an old video?  Pull up old video in YT studio. Click on Description tab. Get into the Description box and add in the latest information. Click save.
Add tags to old video? Pull up old video in YT studio. Click on Description tab. Get in Description box and add the current information. Save.
What is YT studio? This is a place in the YT platform where users can go to update profiles, add channel art, change video descriptions, add tags etc.  
How to I change a video description? Pull up video in YT studio. Go to Details. Then, fill in your description into the blank field. Hit save.
How do I make links live in the description box or to guide someone to a previously made video?
Video description link or other YT video link cannot be altered. Open YT studio. Add link by clicking on the link at the top of the YouTube that is playing. To shorten the link naturally hit the share button on YT and copy the link. Save.
My link in my description box will not go live. What do I do? If you need to copy a link in a description box and it has been shortened by YT then, don’t copy the one that has the dot dot dot at the end. This will appear blue in the saved description field, but unfortunately, it will take the user to a video not available screen if clicked. Therefore, what you need to do is click on the unaltered link and copy it to copy and paste the full link into your description box.
What if there is a link that won’t turn blue outside the YT platform listed in my description. How do I fix that? For live website links not in YT platform in your description. Go to YT Studio. Open Video details. Make sure that you have the prefix of the https:// it will look like this when live. https://link.
Can I use bitly or pretty links to shorten the links You can use bitly.com to shorten the link too? Yes. But make sure the link is the original link before you copy it and shorten it.
How do I change YT name with my smartphone? Open YT app on smartphone. Select profile picture. Go to your channel. Select Edit channel. Click pencil icon. Change the name. Click check mark and you’re good to go.
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